
I am strongly against the repeal of the Cross-Ownership Rules, which bar a
corporation from owning both
a newspaper and a TV station in the same geographic area, and laws that limit
the percent of the national audience that a single cable company can reach.
Elimination of this rule will essentially signal the
absorption of the newspaper business into the television industry, with a
negative impact on the quality of print journalism.  At a time of crisis, the
dangers of such overwhelming concentration in media are more glaring than ever.
The changes underway will make U.S. media even less diverse, more commercial and
less accountable to the public.


